IPSOS AFFLUENT SURVEY 2nNovemberl0h 2017
AFFLUENT [EUROPE FashionTV

B THE 2017 RELEA r
R AN S . ‘-\%17« . .

European TVWiewer: ashiontv
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‘ Totaluniverse:401,593,500
," Monthly EuropenFashionT\Wiewer:
¥ 18,726,400
g AverageAffluent EuropeanFashionTWiewer:
Affluent universe top 13%2,155,000
Monthly AffluentEuropenFashionTWiewer: 2,432,000

- FashionTV viewers are keen travellers. (view page 7)
- The FashionTV audience purchases more luxury items.

(view page 8)
- FashionTV viewers are tech frontrunners. (view page 12)
*. - Reachof FashionTVsimilar to E! Entertainment and
A\ TLC. (view page 16)
. 2 Propristary infonmation and may not bt dieclasad of raproduced E

without the prior written consent ofpsos.



Introduction

FashionTV Ipsos Affluent Surveyeurope

FashionTV entertaingndinspiresits audienceby Thelpsos Affluent Survelyuropemaps the

providinganA y a A R Sdllietashibiirteldstry behaviourandmedia consumptiorof most

in a highlydesiredclip-basedcontentwith over affluentconsumersaandtop business decision

100 hoursof new programmingeachmonth. makerswithin the top 13%*across21 European
countries.

L IPSOS AFFLUENT SURVEY

ashiontv AFFLUENT‘EUROPE

Media and Consumer Insights Survey

*The European tofi3%are definedasmain income earners within the top0%
households in each of tH&l survey countries, measured by househaidome. E
2



Fieldwork IpsodAffluent SurveyEurope2016

Fieldworkperiod: Januaryg Decembe015

Distribution: conductedin 21 European
countries

Methodology. Mixed modg CATandonline)

Definition: Top13%

Affluent universesize
52.2million

Samplesize 27,751
Total universe size:
401,9 million




Introduction

Thisreport gives insight il€ | a K A enga¢tbriha
Affluentaudience irEuropein 2016.

AudienceProfiling:

1 Characteristicef the Affluent Audience that
consumeFashionTV

MediaCoverage:
I Cl a KA gatltamdngst theAffluentaudience
1 Exclusive reacWithin competitiveset




AudienceProfiling




FashionT\argets...

AverageAffluent:
Universe52,155,000

European AffluenfTVviewer: |
Affluent universetop 13%
Monthly European AffluerffashionTViewer:

2,432,000 Age 47years

Monthly Europen FashionTV 55%hashigher education
viewer: (BachelorMasteror Doctorate)
18,726,400 5% iG-Suite

17%is Business Decisiolaker

Age 44years 4 return air trips last 12months,on average

67%hashighereducation _
(BachelorMasteror Doctorate) Total universe: 401,593,500

9% IGSuite
25%is Business DecisioRNaker
Tereturm airtripsdastd2months|onaverage & .




FashionTV viewerare keentravelers | | _
6 7°7%of monthly FashionTV viewers

enjoy goingo newtravel destinations

0 .
In the lastl2 months, monthly FashionTwewersmade / return apd72 Yovalueexplorationand
discovery(compared to73% and 70% of
air trips and theyspent23 nightsin hotels oraverage averageAffluent) .
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52%00f the FashionTViewers considethemselvesa globalcitizen .. §

Topb5 hotels visitedoy monthly FashionTViewer:
Novotel(24%)

Holidaylnn (24%)

BestWestern(22%)

Hilton(19%)

Marriott (17%)

a bk wpdnPE

Base: Ipsos Affluent Survey Eur@p&6,watched FashionTV in |a®Ddays



TheFashionT\Audiencepurchasesnore luxury itemsthan the averageAffluent
population
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270,000affluent FashionTWiewers
boughtjewellery (not a watch) over
€1,500

28%0f the affluent viewersbought
cosmetics ovee75

213,000affluent FashionTWiewers
boughta designer suit/dress worth
overel,000

11%of the affluent viewersboughta
briefcase/handbag over500
301,000affluent FashionTWiewers
bought a pair of shoesovere500

Base: Ipsos Affluent Survey Eur@p&6,watched FashionTV in la&@Ddays,

*| prefer to buy well known o8 (62%0vS.56%)

bfands~|-.
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FashionTV viewerspendmore on watchesthan the averageAffluent

186,000FashionTWiewersown aRolex

-
FashionTWiewersplanto spendel,4680on
awatchin the next12 months €1,085for
averageAffluent)
86 | tend to go for premium rather than standard P

goods/services
saysD4%0of monthly FashionTviewers

Base: Ipsos Affluent Survey Eur@p&6,watched FashionTV in la@Ddays ﬁ 9



Visacardmost popularamongstthe FashionTWiewers

€234 . {1 [isthe valueof privateinvestments
(excl.mortgage) of monthly Fashionéwers

7 2%personallyown aVisacredit card
60%personallyown aMastercard

14%personallyown aAmerican Expressard

21%own aVisacredit card througttheir company
18%own aMastercard througttheir company

10%own aAmerican Expressard throughtheir
company




FashionTV viewer intends tependmore on their future car

2 { Yoconsideran Audifor their
next car purchase22%aBMW,
28%a Volkswagen

FashionTV vieweapentlesson theirlast
carthan the averageAffluent (€19,858vs.
€20,496) butisgoingto spend moreon
their next car (€24,694 vse23,876)

comparedto the averageAffluent




